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From the President

The GAFCS Annual
Meeting in Savannabh,
Georgia March 26-28,
2009 was fantastic! 1
want to personally
thank Dr. Sue Chap-
man, Annual Confer-
ence Chair and her
committee for such a
well organized suc-
cessful conference. |
heard very positive
comments about the
various sessions and
look forward to at-
tending the GAFCS
2010 Annual Meeting
in Young Harris, Geor-
gia at the Brasstown
Valley Resort March
18-20.

The conference theme
“Evolving Technology:
Impact on Individuals,
Families and Commu-
nities” was quite

timely given the fact
that technology im-
pacts almost every as-
pect of our daily lives.
From the opening ses-
sion “Emerging Tech-

nology Impacting Fam-

ily and Consumer Sci-
ences” to the Closing
Session of “Two Nick-
ols Worth” I hope that
you found new ways

joyous occasion. Al-
though Early Bird Reg-
istration has passed,
the Advance Registra-
tion deadline for
AAFCS 100t Annual
Conference and Expo
is May 15, 2009. Don’t
delay, register today!
On another note, a big
congratulations to
Darby Sewell. Darby

to continue to improve
the lives of individuals,
families and communi-

ties.
The countdown is
here. We are a little

over two months away
from the 2009 AAFCS

Annual Conference

and in Expo Knoxville,

Tennessee. [ hope
many of you can at-

tend this conference

and partake of this

received notification
from AAFCS that she
won the AAFCS New
Achiever award. This
is a national award
and much deserved. It
will be presented at
the Annual meeting in
June! Congratulations
again to Darby!

Jessica

Want to market your FACS Program?

Announcing a new
Public Service An-
nouncement is now
available on the
GAFCS.org website.
The FACS: Celebrat-
ing 100 Years of Ser-
vice, provides a snap
shot on the work of
FACS professionals. It
talks about FACS 100
year celebration of
teaching people how
to spend smart, eat
right, raise a family
and live well. The
DED ends by asking
the viewer, “FACS
may be the profession

for you.”

Want your own copy?
The DVD is also avail-
able for $10. Ifyou
need broadcast qual-
ity (BetaSP, DVCPRO)
tapes they can be pur-
chased for $18.

For more informa-
tion please contact:

Janet Valente, Ed.D.

FACS Program Development
Specialist

UGA Griffin Campus

1109 Experiment Street
Flynt Building, Room 227
Griffin, GA 30223-1797
Phone: (770) 233-5561

FAX: (770) 233-5562
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is the newsletter for members of
the Georgia Association of Fam-
ily and Consumer Sciences.
Photos and articles from and
about members are welcome.

Editor
Rhea Bentley
420 Tenth Street
Columbus, GA 31901
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The American Association of
Family and Consumer Sciences
(AAFCS) is a notprofit 501 (c)
(3) organization with 10,000
members, dedicated to improv-
ing the quality of life for individu-
als and families. AAFCS and its
affiliates may accept charitable
contributions, which are tax
deductible to the fullest extent of
the law.




Evolving Technology: Impact on Individuals, Families and

Communities

By Sue W. Chapman, Ed.D.

Almost 90 Family and Con-
sumer Sciences professionals
participated in the annual confer-
ence on March 26-28, 2009, in
Savannah, GA.
ference was a joint
effort by the Florida
and Georgia affiliates
of AAFCS and fo-
cused on technologi-
cal advances in a vari-
ety of family and consumer sci-
ences topic areas. Participants
learned about the impact of tech-

nology on human development,
lifestyle, and the socialization of
individuals and families; ex-
plored technology as it relates to
food safety, health and nutrition;
and examined innovative tech-
nologies in promoting financial
literacy and security among
teens and adults. In addi-

\D’\ tion, participants reflected
=2 on the work of AAFCS and

its affiliates in impacting

public policy over the last
century and learned timely skills
for informing legislators and
other elected officials at the lo-

cal, state and national level.
Complementing the learning ex-
perience was a spirit of celebra-
tion, as we recognized and ap-
plauded the 100-year history of
AAFCS. Thanks to everyone

n who served on the Conference
Planning Committee for an out-
standing effort.
Next year’'s confer
uled for March 18-20, 2010, at
Brasstown Valley Resort in
Young Harris, GA.

Public Policy: Glimpses from History Visions for the Future

During the Georgia Association
of Family & Consumer Sciences
(GAFCS) Annual Conference,
Evolving Technology: Impact on
Individuals, Families & Commu-
nities in Savannah, Georgia,
March 26-28, 2009 experts in
education, personal finance,
health and wellness, human de-
velopment, foods and nutrition
and other areas of family and
consumer sciences (FCS) pre-
sented strategies to help individu-
als, families, and communities
gain information about the bene-
fits of technology and avoid po-
tential pitfalls.

In particular, the presentation
Public Policy: Glimpses from
History Visions for the Future
addressed Family and Consumer
Sciences long history of tackling
public policy issues. The pur-
pose of this presentation was to
review how early leaders ad-

dressed public issues, discuss
current public policy issues and
explore opportunities for using
technology.

Early efforts in public policy in-
clude the American Association
of Home Economics (AHEA)
efforts to address child labor. As
early as 1916, AHEA urged sup-
port of the Keating Owen Bill, in
1936 AHEA urged support of
Child Labor Day and in 1938
AHEA supported the Fair Labor
Standard Act. AHEA also en-
dorsed the National Institute of
Nutrition in 1921 and voiced
concerns about child nutrition in
1933.

Recent efforts in public policy
that AAFCS supports includes
welfare reform, EFNEP, home-
land security, immigration, obe-
sity, family financial literacy,
consumer protection, affordable

housing and the Carl Perkins Act.

Advanced communications tech-
nologies have changed the way
we work and live and has impli-
cations for Family and Consumer
Sciences. For example, commu-
nications technology is creating a
knowledge dependent global so-
ciety and FCS professionals can
reach colleagues and clientele
around the world. We can use
technology such as FaceBook,
MySpace, YouTube and Twitter
to reach broad audiences. Tech-
nology can also be used in policy
such as on-line survey polls to
members and the general public
on issues. Family and Consumer
Sciences professionals can use
technology in various ways to
continue to help shape the future
individuals, families and commu-
nities for the next 100 years and
beyond.
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ESAE Best Practices Guide

The AAFCS Community of ESAE is now accepting APPLICATIONS for inclusion in the 2009 (8th) edition of our Best Practices
Guide (BPG) on CD. We are especially looking for activities to support the AAFCS Centennial Conference Theme: Sustaining
the Future. Proceeds from the sale of the guide will be used to provide AAFCS membership incentives to undergraduates and
new professionals and worthwhile projects for the AAFCS Community of ESAE!

Who should submit an application: All state affiliate nominees for ESAE 2009 Teacher of the Year and participants in the
ESAE 2009 Curriculum Showcase are to submit their winning programs for publication in the BPG. In addition, all other
members of the ESAE Community are also encouraged to use this venue to share their best lessons, programs, and ideas with
colleagues - and as a result be published!

How to participate: Please carefully follow instructions below and include all sections requested. All materials submitted
must be created by you, the author. Lessons, programs, and ideas designed to supplement existing publications must give
credit to the original publisher.

Sections to be included in sequence:

1 Main heading: Topic and FCS National Standard (Example: Human Development, Goal 1.1-2 Analyze factors affecting
family development and relationships)

T ' 6OET 0860 AT T O AAnt and tre@éntinls, Addresk, phdpe, fax, and e-mail

Title/Descriptive summary: (Example: Writing Objectives for Lesson Plans)

Subject area/Grade level: (Example: Child Development, 9th -12th grade)

Brief description of how to do this activity:

Brief details of time/cost involved: (Example: Time - one class period and possibly 30 minutes as homework. Cost - du-
plication expense.)

Sample lesson(s)/activity sheet(s): (Include in body of application or as separate attachments following format suggested

below.)
Format to be followed for submission:

= =4 =4 =4

9 Share just a paragraph or multiple documents and attachments - to suit your activity.
9 Save APPLICATION in PORTRAIT orientation as a Microsoft Word Document, '97-'03 version (* .doc).

9 Saveall documents and attachments As: Last name, first name, credential(s), title (Example: Lynn, Pat, CFCS - Writing
Objectives for Lesson Plans.doc).

Top, bottom, left and right margins of all materials are to be set @ 1.0”.

Main heading should be centered using Times New Roman 14 Bold Italic font.
Section titles should be aligned left using Times New Roman 12 Bold Italic font.
Text should be aligned left using Times New Roman 12 font.

= =4 =8 -8 4

Submit via e-mail as an attachment; or mail a CD or a camera ready copy. Identify your submission in the Subject area of
e-mail as: AAFCS ESAE 2009 BPG Entry.

Identify your application and attachment(s) the same way you saved it/them, with your last name, first name, credential(s),
and title of the lesson/program/idea. (Example: Lynn, Pat, CFCS - Writing Objectives for Lesson Plans.doc)

Application Deadlines:

9 Early Bird Submission of BPG Application and Required Waiver - May 1, 2009
Last Date for Submission of BPG Application and Required Waiver - June 1, 2009
Submit Application, any attachments, and Required Waiver via E-mail or USPS to:

AAFCS ESAE 2009 Best Practices Guide c/o Pat Lynn, CFCS, NBCT
308 Huntington Court, Aiken, South Carolina 29803
Home: 803644-1011, Cell: 44336-0585, E-mail: PML1246@aol.com

Required Waiver: [ (please print or type your name) give the AAFCS/ESAE Community
permission to publish and sell my original work as part of the ESAE 2009 Best Practices Guide. I understand that it is also
possible that the guide will be sold through a commercial outlet, while maintaining the AAFCS/ESAE not-for-profit goals. I
don’t expect compensation nor am I guaranteed that my material will be used.

Date: Signature:

(Sign in ink orType in an italicized font of your choice)
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ANNOUNCEMENT

The AAFCS Elementary Secondary Adult Education Community is accepting Applications/Entries until
June 1, 2009 for publication in the 2009 Centennial (8th) edition of their popular Best Practices Guide
(BPG) on CD. Share original, effective teaching tools of all types and be published along with Curriculum
Showcase participants and TOY nominees. Follow the link to the ESAE BPG Application under "What's
New" on the AAFCS Homepage or print out the attachment.

Best Practices, cont 6d

To Purchase ESAE 2009 Best Practices Guide CD:

1 Early Bird Special for contributors to the guide: $5.00 purchased onsite at the AAFCS Annual Con-
ference if BPG Application and Required Waiver are received by 5/1/2009.

1 Cost for contributors to the guide after 5/1/2009: $10.00 purchased onsite at the AAFCS Annual

Conference.

1 Cost for non-contributors to the guide: $12.00 purchased onsite at the AAFCS Annual Conference.
Shipping Cost: Add $3.00 to above prices if you wish to have the CD mailed to you.

If requesting shipment, please complete the following and send along with your check payable to: ESAE
of AAFCSMail to Pat Lynn at address listed above.

Please print or type:

Name: Amt Enclosed:
Address:

Phone: E-mail:

Report from GAFCS Annual Conference
Keynote on Thursday, March 26th, Joyce B. Miles, CFC Retired

In keeping with the conference theme of Evolving Technology: Impact on Individuals, Families, and Communities,
Joyce B. Miles addressed the GAFCS and FAFCS on Thursday night with an outstanding presentation entitled
“Technology: Impacting Family and Consumer Sciences. Throughout her presentation, Ms. Miles focused on the
question she posed to FCS professionals and students in attendance, “What is our Unique Contribution?”

During the presentation, Joyce Miles focused on the multiple ways technology influences the field of Family and
Consumer Sciences. She examined technological advances in the areas of child and family development, nutrition,
textiles, housing, etc. She also focused on the “Going Green” movement in relation to technological advancements
in FCS areas of specialization. The presentation was timely and applicable to the daily practices of FCS profession-
als.

At the end of the presentation, conference participants discussed in small groups three questions using the acro-
nym WOW:

1. Whatdid you find amazing?

2. Opportunity to use

What do you still wonder about?

Attendees received a DVD, courtesy of Ms. Miles, containing websites and information she collected as she re-
searched material for the presentation. The images and information contained on the DVD provide a great source
for stimulating discussion in FCS classrooms and programs on how technology affects family life, clothing, nutri-
tion, textiles, and housing.



